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As can be seen in the enclosed spreadsheet, promotional sales volume for the week ending 
7/7/95 was 16 million units versus an expectation of 19 million units, broken out as follows: 

- Cambridge 9 Mn units vs expected 10 Mn units 

- Marlboro 3 Mn units vs expected 3 Mn units 

- Merit 5 Mn units vs expected 6 Mn units 

Please let me know if you have any questions. 

Jim Moose — 


Source: https://www.industrydocuments.ucsf.edu/docs/yqwj0004 
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